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AGC advocates for the
construction industry at

the local, state and federal
levels. This includes

maintaining a strong and
consistent presence at the

state Capitol in Sacramento,
where the association works

to keep industry concerns
in the forefront with elected

officials and decision
makers.

ON THE COVER

Local 600 ~ 323-771-0991 ~ www.cementmasons600.org

Cement Masons Locals 500 & 600 signatory contractors are
among the highest profile, reputable and successful firms in South-
ern California. Our workforce represents the most highly trained and
competent craftspeople in the concrete industry. Our relationship
together can assist in your company’s value and growth. If that
doesn’t convince you, maybe this will.
We help level your playing field with:

Your workforce is trained in:

Contact us and we will show you how we have assisted
others like you to create growth and value, just like we have
been doing for 150 years.
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O ver the last two years, our 
industry worked through the 
ever-changing rules, ordinances, 

and laws trying to navigate the nuances 
and contradictions of the regulations 
being placed on us. From the moment 
construction was deemed “essential” 
to every action taken by our govern-
ments, we understood the importance of 
advocating for our industry. 

Having the necessary relation-
ships and access to educate, inform, 
and influence decision makers was and 
continues to be paramount to our ability 
to keep working. And though there 
are many who still do not understand 
the complexities of our jobsites, we are 
beginning to better tell our story. 

The construction industry builds 
everything, and because of that, it 
touches every part of our society. It 
would be natural to assume that our 
general public, and more importantly, our 
leaders would understand and appreciate 
the work we do. But that is a dream we 
continue to strive for. 

Every day we are working with you to 
advocate for our industry and strengthen 
your ability to build a better state. With 
the help of our outstanding government 
affairs team, safety professionals, and 
legislative advocates, we are advancing 
the needs of the construction industry. 

Members at AGC of California know 
and understand the need to exercise their 
voices and engage with our elected and 
appointed leaders. From state legislators 
to members of boards like the Cal/OSHA 
Standards Board and California State 
Water Resources Control Board, we are 
fighting to be heard.

When we advocate effectively, we 
are designing the outcome we need by 

working with those who regulate us. In 
California, it is tiresome and hard to find 
a path to “offense.” Too often we feel like 
we are just reacting constantly in a quest 
to play some sort of “defense.” For that 
reality to change, we as an industry have 
to have greater participation in efforts to 
build relationships with our elected and 
appointed leaders—whether we align 
with them or not politically. 

As an industry, our people are 
plentiful and strong. We have to learn 
to harness our strength and leverage it 
for the outcomes we need to support 
our people and the communities we 
build. We must engage and help elect 
people who understand and support 
our industry. Our Political Action 
Committee (PAC) is critical to our 
ability to be effective in that cause. Every 
member at AGC of California needs to 
understand the importance of contrib-
uting to the PAC and the impact our 
PAC can have on driving the outcomes 
we need as an industry. 

Relationships are key, but to help 
us develop those relationships, it takes 
resources. We do well with our PAC, but 
we are limited in our effectiveness. Over 
the next few years, our board is setting a 
priority in building AGC of California 
to a $1 million PAC on an annual basis. 
This is a heavy lift, but one we have to 
tackle. We hope all of you will continue 
to invest in the importance of advocacy 
and contribute both your voice and your 
resources. We stand at the ready to be 
the best advocates for the construction 
industry and as always, we are only as 
strong as our members.

Peter Tateishi, CEO
AGC of California

The Importance of 
Advocating for Our 
Essential Industry
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                                                                                              ADVOCATING FOR THE INDUSTRY                  

Newsom Defeats Recall – 
Seeks Reelection in 2022
By Felipe Fuentes

G overnor Gavin Newsom 
defeated the effort to recall 
him on September 14 with a 

commanding 64% of the vote. Only 
the second sitting Governor in state 
history to face a recall, Newsom 
enters the 2022 election cycle as the 
presumptive favorite for a second and 
final term. 

Dominated by Republican candi-
dates seeking to oust and replace 
Newsom, the recall election was 
unique on many levels. Because of 
the pandemic, recall petitioners were 
permitted 120 more days by the courts 

to collect the required 
1,495,709 valid signa-
tures to place the question 
before voters. Additionally, 
every voter in the state 
received a mail-in ballot to 
participate in the special 
recall election. This was 
done to follow suit with the 
previous decision to provide 
voters with a mail-in ballot for the 
2020 Presidential election during the 
height of the COVID pandemic.

Born by partisan frustration with 
one party rule in the state, propo-
nents of the recall effort were initially 
dismissed by the Governor and the 

Democratic establishment. But 
as the measure qualified for 
the ballot, it became evident 
that underlying frustration 
with the impacts of the 
pandemic would be placed 
squarely on the feet of the 
Governor. 

Be it the tedious rollout 
of vaccines or the contro-

versies associated with unemployment 
benefits, Californians began to voice 
their displeasure with a Governor 
who enjoyed amongst the tallest of 
approval ratings just months before 
the economic shutdown of the state. 
Add to that the perennial issues of 
rampant wildfires, homelessness, and 
energy black outs, the polling prior 
to the election indicated that it was a 
statistical dead heat on the question of 
recalling Newsom.

Not to be counted out, Governor 
Newsom began his campaign to defeat 
the recall over the summer. Travelling 
throughout the state at a feverish 
pace, he raised over $75 million in 
campaign contributions and touted 
statewide support by a wide majority of 
democratic office holders. All of which 
turned public opinion just a couple of 
weeks prior to the election. With days 
to go before the election, the polling 
indicated that a healthy majority of 
voters did not favor removal.

What Now?
For better or worse, the state 

remains firmly in the hands of 
Democrats. With supermajorities in 
the Legislature, and control over every 
statewide office, Democrats will likely 
continue to pursue policies to limit 
greenhouse gas emissions, expand 
worker and union member protection, 
and reform law enforcement practices, 

Continued on page 6
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among other things. What remains to
be seen is how much more progressive
of an agenda the Governor will pursue.

With a record number of executive
orders issued in a single year, Newsom
has already issued a moratorium on
executions, closed two prisons, sought
the ban of oil extraction by 2045,
banned the sale of gas-powered cars
after 2035, enacted rent control, and
the like. What remains to be done,
on the insistence of his supporters
and allies, is support new taxes, enact
single-payer health care, legislatively
end the death penalty, and replace
police with mental health professionals,
to name just a few proposals.

Specific to the construction
industry, Newsom has already
attempted to leverage SB 1 funding
for his environmental priorities.
Having faced opposition from the
construction industry in his original
iterations, the most recent scheme

to direct this funding is the Climate
Action Plan for Transportation Infra-
structure (CAPTI) policy adopted by
the California State Transportation
Agency.

Though adopted as policy prior
to becoming Governor, Newsom’s
administration continues to work
towards the reduction of Vehicle Miles
Traveled (VMT); VMT reduction is
now a significant factor in environ-
mental impact reports. These efforts,
of course, limit resources and funding
for significant capital improvement
projects in the public and private arena.
All of which falls in line with the goals
expressed by those who advocate for

zero growth and the environment over
expansion of the economy.

When California voters passed
Proposition 28 in 2012, they relaxed
term limits by allowing legislators
to serve up to 12 years in either or
both chambers of the legislature. The
intention was to prevent the persistent
rigmarole associated with term limits
and constant campaigning. While this
change has provided more stability
in the legislature, it has created an
opportunity to bring in a new cohort of
legislators.

While it does not appear that
Democrats will lose their grip over
governing the state, the 2022 and
2024 election cycle will bring new
opportunities to serve as a check to
the Governor’s office with new policy-
makers in the Legislature. Which is to
say, AGC members and its advocates
continue to have the opportunity to
educate and inform these new faces as
the voice of the industry. �

 ADVOCATING FOR THE INDUSTRY

Oscar De La Torre
Northern California District

Council of Laborers
(925) 469-6800

Jon P. Preciado
Southern California District

Council of Laborers
(626) 350-6900

Laborers’

Union of
North AmericaSKILLED, TRAINED, SAFE

1,430
APPRENTICESHIP
GRADUATES

HOURS OF
TRAINING

443,488

31,679
STUDENTS
TAUGHT

3,114
CLASSES
PERFORMED

Continued from page 5

For better or worse, the
state remains firmly in the

hands of Democrats.
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By Carol Eaton

I nnovation and collaboration have 
been the hallmarks of a massive 
new mixed-use project underway by 

a joint venture of Blach Construction 
and Cahill Contractors LLC in 
Millbrae, CA. Representing one of 
the largest transit-oriented develop-
ments ever built in California, with an 
estimated construction cost of $350 
million, Gateway at Millbrae Station is 
now about 50 percent complete and on 
track to finish in summer 2022.

Working in a design-build capacity, 
Blach/Cahill is constructing the 
long-anticipated project on surface 

lots adjacent to the Millbrae BART 
Station along the busy Highway 101 
corridor, in close proximity to San 
Francisco International Airport (SFO). 
The community defining development 
provides critically needed housing while 
enabling easy access to sustainable 
transportation as well as new restau-
rants, retail and public spaces. 

Specific components include:
A six-story, 150,000-sq.-ft. office 
building that offers dramatic views 
of the runways at SFO and Bay 
Area hillsides from its top floor 
decks. Retail and restaurant spaces 
and a parking garage are included 
in this building designed by Form4 

Architects.
A 164-room Marriott Residence 
Inn, designed by ACRM Architects.
Two residential buildings with a 
combined 400 residential units, of 
which 80 are affordable/veteran-
preferred units, 20 are medium 
income, and the remainder 
market rate units. LPMD Archi-
tects designed the affordable unit 
building, while the 320-unit market 
rate building with retail and parking 
was jointly designed by LPMD 
Architects and Studio T Square. 
 Approximately 44,000 sq. ft. 

Continued on page 8

Landmark Gateway at Millbrae Station 
Hits Halfway Mark
Blach/Cahill on Track with One of Largest Transit-
Oriented Developments Ever Built in California

A rendering of Gateway at Millbrae Station, which is slated for completion in summer 2022.
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of retail storefronts, an iconic 
promenade between Rollins Road 
and the Millbrae BART Station 
entrance, and extensive public 
open spaces, pedestrian and bike 
paths and a dog park complete the 
development.

Pushing the Envelope on 
Innovation

The project has several unique and 
innovative features that contributed to 
cost and schedule efficiencies as well as 
to overall worker safety. Chief among 
them: selection of a proprietary light 
gauge steel framing system, Prescient, 
which allowed the affordable and 
market-rate housing and hotel struc-
tures to be prefabricated in a controlled 
setting off-site and then shipped to the 
jobsite for quick installation.  

The affordable unit residential 
building also is reportedly the first 
project in the world to use Prescient’s 
proprietary six-inch internally braced 
frame system. This system received 
approval from the International Code 
Council (ICC) during the course of the 
design, moving it from the R&D phase 
into applied use. 

Additionally, the project incorpo-
rates a fully automated City Lift parking 
garage system, the largest deployment 
of this advanced parking technology in 
California to date. Offering a unique 
space-saving design and cutting-edge 
technology befitting its location next 
to the high-tech hub of Silicon Valley, 
the system will accommodate driverless 
transfers of over 230 cars from an 
elevator into stacked parking stalls, 
reminiscent of the movie franchise “Fast 
and Furious: Tokyo Drift.”

Solutions-Oriented Team
Gateway at Millbrae Station 

officially broke ground in December 
of 2019. From the early design devel-
opment and entitlement stages and 
continuing throughout construction, 
Blach/Cahill has demonstrated strong 
problem-solving capabilities and an 
eye for innovation. They worked with 
the client, Republic Urban Properties, 
and the architectural and engineering 
team to mitigate various challenges 
by employing new and innovative 
approaches. 

Among the early challenges that 
the team encountered were existing 
poor soil conditions, a high-water 
table, building height restrictions due 
to proximity to the airport and limited 
fire access due to the extremely tight 
site—all of which led to the search for 
a noncombustible building solution. 
The team pioneered the use of the 
pre-designed, pre-engineered light 
gauge metal framing system manufac-
tured by Prescient in what was a first 
application of this scale in California. 

Blach Vice President James 
Woodbury, also the Project Executive 
on the project, pointed out that the 
prefabricated system offers numerous 
cost and schedule benefits. 

“The Prescient platform ultimately 
allowed us to prefabricate about 80 

Construction “topped out” this summer 

on the residential housing and hotel 

components of Gateway at Millbrae Station. 

Continued from page 7

Rendering of the Gateway at Millbrae Station development from above.
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percent of the structures offsite and
then assemble them on site,” he said.
“This enabled huge advantages to
worker safety as well, with most of
the fabrication done in a controlled
environment offsite.”

Although the project was subject
to the same global supply chain issues
that have impacted all major projects
over the past year or so—limiting what
Woodbury said would otherwise have
been significant schedule savings—the
use of Prescient avoided skyrocketing
price spikes in the lumber market that
have negatively impacted wood framed
building projects.

Overcoming Additional
Challenges

As with any construction project,
challenges are the norm. On a project
of this scale, the Blach/Cahill team has
had to overcome a host of additional
challenges to date, including:

■  COVID-19 Impacts. The onset of
a global pandemic required the team
to pivot to virtual project management
and communication efforts in order
to stay on track. Deemed an essential
project, Gateway at Millbrae Station
experienced only a single day of
shutdown in March 2020 when
the local shutdown mandates were
announced. The team quickly switched
from in-person to Zoom meetings and
used other virtual tools to keep the
project moving forward and workers
safe. “Leveraging technology already
in place and more than we had before,
we quickly learned that we could be
extremely productive and keep the
project moving forward, regardless
of who was on-site face-to-face,”
commented Blach Construction
Marketing Director Kate Blocker.

■  Coordination with multiple
stakeholders. The team has engaged
in multi-agency coordination efforts
with project stakeholders, working to
minimize construction impacts. Key
stakeholders include BART, the City
of Millbrae, SFO, PG&E, SamTrans
and regional shuttle services for nearby
businesses including Genentech,
Amazon, Google, and Facebook.
■  Major Logistical issues. From

managing the work involved with
building four separate vertical building
projects on a single jobsite that is
adjacent to an active BART Station
and major airport, to successfully
maintaining traffic control during utility
installation and sitework improvements,
the project has faced myriad high-level
logistical challenges. Vastly reduced
traffic through the BART Station
during Shelter in Place and increased
work from home proved to be a “silver
lining” of sorts in the earlier months of
the pandemic. Fast forward 18 months
and activity has picked up again, posing
ongoing challenges as the team manages
construction amidst a busy, fully opera-
tional transit center.

High Degree of Synergy and
Collaboration

The Gateway at Millbrae Station
structures topped out this July, and
construction has now hit the halfway
mark. The project has engaged well
over 100 subcontractors and suppliers
and will hit its peak workforce of
between 500-700 workers this fall,
according to Woodbury.

The project team has widely
embraced a highly collaborative,
synergistic approach to address the
many challenges of building a mega-
project, keeping a collective focus on
the significant impact that this iconic
development will have on the local and
Bay Area-wide community.

“A real bright spot for this project
is the Blach/Cahill JV. Our teams are
very united and have established a
highly collaborative environment on
site, where they continue to learn from
and support each other, while driving
toward common goals,” Woodbury
said. “This has been a very successful
project, not only for our client, which
sees the progress and our ability to
execute an extremely challenging
project at a very high level, but also for
the partnership forged by our JV team.”

Woodbury added, “For many
involved, Gateway at Millbrae Station is
a career-defining milestone—a project
each of us will remember for the rest
of our lives as being one of the most
rewarding and significant projects in
our portfolios.” �

Safely and cost-effectively shore up
a range of pipeline or pit excavations
up to 35 feet deep, while maintaining
required vertical clearances

THIS WAS THE

CHALLENGE
THIS WAS OUR

SOLUTION
Trench Shoring Company’s inventory
of multiple slide shoring configurations
makes us the best choice when you have
a challenging pipeline or pit excavation.
For example, our SBH® Triple Slide Rail
Shoring Systems handle configurations
upwards of 35’ deep. We can also make
shoring equipment to accommodate a
10’ diameter pipe, 33’ deep and 17’ wide.
If vertical clearance is an issue, we can
handle that too.

We know every project is different and
we’ll be there for your challenge too!

TrenchShoring.com
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By Carol Eaton

D elivering on its mission to 
advocate for the interests of the 
construction industry, which is 

vital to the success of California, AGC 
of California has taken a leading role 
working alongside a broad coalition of 
industry partners to advance concerns 
about major changes proposed in 
California’s Draft Construction 
General Permit (CGP).

The Draft CGP, which is currently 
under review 
by the State 
Water 
Resource 
Control Board 
(Water Board), 
includes signif-
icant changes 
that would 
vastly increase 
compliance 
costs for 
contractors 
and owners, 
add onerous 
new regulatory 
hurdles on 
projects, and 
potentially 
negatively 
impact 
thousands of 

good-paying construction jobs.
Like the existing CGP that has 

been in place for a decade—and 
which AGC had a role in shaping 
via litigation following its passage 
by the Water Board in 2010—the 
proposed new CGP regulates the 
discharge of pollutants from California 
construction sites that are one acre 
or larger. This effectively covers the 
vast majority of public and private 
commercial and housing development 
in the state.  

In May of 2021, the Water Board 
released its new draft CGP for public 
comment. As written, it includes 
major changes that would bring 
negative financial impact to projects. 
Several new provisions in it are 
strongly opposed by a large coalition 
of construction industry groups that 
share the goal of protecting Califor-
nia’s water quality but favor more 
commonsense and proven approaches 
to achieving it.

          ADVOCATING FOR THE INDUSTRY - REGULATORY

An industrial 

recycled water 

upgrades project 

at SFO by The 

Walsh Group, a 

2020 Constructor 

Awards finalist

AGC Advocates on Behalf of Industry for 
Critical Changes to State Water Board’s 
Proposed Construction General Permit
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AGC Advocates in 
Action

AGC of California 
immediately sprang into 
action following the release of 
the draft CGP. Working with 
an industrywide coalition, 
they secured a meeting with 
the Governor’s office to 
discuss their concerns. In 
addition, industry and labor 
sent several representatives—
including AGC member 
contractor representatives 
from Teichert, Flatiron and 
Granite Construction – to an 
August 4, 2021 meeting of 
the Water Board. During this 
meeting they had the oppor-
tunity to give an in-depth 
presentation outlining 
industry concerns with the 
draft permit and recom-
mendations on how it could 
be changed to be fairer and 
more workable for all. AGC 
of California as well as AGC San 
Diego separately submitted formal 
written comments to the Water Board 
providing specific industry feedback 
and recommendations.

Just of few of the broadscale 
concerns from AGC and other industry 
groups include:

 The draft permit would jeopardize 
infrastructure and economic 
development projects as the 
Numeric Effluent Limits (NEL) 
approach taken in the draft permit 
is unworkable and technically 
infeasible.

 The permit proposal would 
significantly increase costs for all 
construction, hurting taxpayers 
and consumers. According to the 
presentation at the Water Board 
hearing in August, a recent analysis 
by Michael Baker Associates 
shows a minimum 46% compliance 
cost increase for linear transpor-
tation projects. Additionally, an 
engineering case study outlined 

by AGC partner the Construction 
Industry Coalition on Water 
Quality (CICWQ ) estimates 
that cost increases on projects 
built by CICWQ members would 
range from 53% to 177% over the 
current CGP requirements.  This 
increased cost is projected to result 
in fewer projects being bid on and 

completed.
 The permit proposal opens the 

door to frivolous “bounty hunter” 
type of lawsuits, with owners and 
construction companies bearing 
the burden of compliance.

 There are much more effective 
approaches available to protect 
water quality without jeopardizing 
projects. The coalition argued in 
their presentation to the Water 
Board that the Best Management 
Practices (BMP) approach in the 
existing permit, combined with 
numeric action levels (NALs), 
is a feasible approach to achieve 
environmental goals. 
  More expert staff would be 
required on jobsites to implement 
the stormwater pollution 
prevention plan (SWPPP) 
inspection and to engage in site 
monitoring and reporting require-
ments, both on the compliance 
and enforcement site.

Advancing Construction 
Priorities

“We have continued to actively 
advocate on behalf of our members 
and stress the importance of what 
construction industry priorities are in 
relation to the permit,” commented 
AGC of California Vice President of 
Government Affairs, Manny Leon. 
“Currently we are in a holding pattern 
to hear back (from the Water Board) 
but if we don’t, we will continue to 
reach out to actively advocate on this 
issue on behalf of our members.”

The Board may pass the proposed 
CGP at any time and reportedly 
targets passage by fall 2021. While 
Leon expressed confidence that the 
construction industry concerns have 
been heard both by the Governor’s 
office and the Water Board, AGC will 
continue to vigorously advocate for 
industry interests. Should the adopted 
permit not adequately address industry 
concerns, “I think we could anticipate 
another legal challenge,” Leon added.  � 

                                                                           ADVOCATING FOR THE INDUSTRY - REGULATORY                 

“We have continued to 
actively advocate on 

behalf of our members 
and stress the importance 

of what construction 
industry priorities 

are in relation to the 
permit.” – Manny Leon, 
AGC Vice President of 

Government Affairs
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By Holly Harper, AGC Vice President, 
Strategic Communications

O ver the past few years, AGC 
of California has developed 
a new and strengthened 

approach to its critical mission of 
advocating for the construction 
industry at the local, state and federal 
levels. 

Recognizing that government 
affairs play a vital role in effectively 
serving members and addressing their 
concerns, AGC has developed a robust, 
multifaceted and highly diverse team 
that is committed to engaging with 
government and policy leaders at all 
levels. Their proactive approach to 
advocacy puts AGC in the forefront 
of issues as they arise and helps keep 
the voice of construction at the table 
for every conversation impacting the 
industry.

Here is a quick look at the AGC 
of California Government Affairs 
team, their individual and collective 
experience, strengths, and insights, and 
how they view advocacy on behalf of 
you, our AGC members.

Manny Leon, Vice President of 
Government Affairs

Heading 
up the AGC 
Government 
Affairs 
team since 
2020, Leon 
leverages 
his strong 
background 
working 
with state 
and local 
elected 

officials to help AGC determine 
policy and legislation that will impact 
the industry and ensure construction 
interests are heard and addressed.

Prior to joining AGC, Leon spent 

five years as principal consultant to the 
California State Senate Committee 
on Transportation after working as a 
consultant with the Assembly Trans-
portation Committee and, before that, 
for then Assemblymember John Laird. 
Earlier in his career he worked at the 
local level for the Mayor of Riverside as 
well as for the Orange County Trans-
portation Authority. 

Leon oversees all levels of opera-
tions and activities assigned to the 
AGC Government Affairs staff. He 
reviews regulations, makes recommen-
dations, and maintains relationships 
with a host of local agencies. In 
addition, he advises the AGC CEO, 
Executive Leadership Team and 
Executive Committee on policy and 
industry issues before the state, county, 
and city agencies, advocating on behalf 
of the construction industry.

A key part of the value that 
Leon sees the AGC Government 
Affairs team bringing to members 
is their breadth of experience and 
understanding of how to navigate 
policymaking processes at all levels. 

“We have a team that is experi-
enced in a variety of fields, from local 
government to working at the state 
level. And we also have an under-
standing of the construction industry,” 

Leon commented. “Combined, we’re 
able to go out there and talk to our 
government partners about what is best 
for the industry and inform them of 
how their policy making impacts us. 
That is the true value AGC brings to 
its members in its advocacy efforts.” 

Kate Mergen, Director, 
Agency Relations

As 
an AGC 
in-house 
expert 
supporting 
the 
Government 
Affairs 
team, Kate 
Mergen 
manages and 
leverages 
relation-
ships with 
agency partners to advance the needs 
of members and industry. She also 
supports Caltrans Liaison Committee 
activities.

Brian Mello, Safety Manager
Playing 

a pivotal role 
overseeing 
and 
supporting 
the Safety 
& Health 
Council, 
Brian Mello 
oversees all 
safety and 
regulatory 
functions 
necessary to support you. He manages 
relationships between federal, state and 
local agencies overseeing or engaged 
in safety regulations, including Cal/
OSHA.

Currently, Mello is championing 
a major new initiative by AGC of 
California focused on the important 

Meet the AGC of CA Government Affairs Team

          ADVOCATING FOR THE INDUSTRY

“Relationships are key 
to advocacy. Building, 
having and owning 

those relationships will 
allow you to have a 

“foot in the door” when 
important conversations 

are needed to be 
held.” – Rosa Trevizo
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safety topic of mental health, suicide
prevention and substance use disorder
in the construction industry.

“Advocating on mental health
is vitally important for our industry
and our members,” Mello said. “We
are looking to make a true difference
not only in the state in construction
but also in the lives of individuals
who work in this industry and
their families. In the wake of the
coronavirus pandemic and the conver-
sations around mental health, suicide
prevention and substance abuse, we
did see an elevated need for increasing
awareness and support. I see this as the
start of something major.”

Chris Smith, Senior
Government Affairs Manager,
Northern & Central California

Backed by a decade of experience
working on local, state and federal

policy campaigns, Chris Smith puts his
experience and skills to good use repre-
senting AGC and member companies
before Northern and Central
California policymakers. He manages
our AGC

Highway
& Trans-
portation
Division,
responds
to regional
policy and
regulatory
concerns
from
members
and provide
updates at
district and regional board meetings.

Smith’s approach to advocacy is
simple. “Our number one focus is
members first,” he commented. “Their
needs drive what we do every single
day.”

Key areas of focus in the Northern

landscape construction
landscape maintenance
landscape architecture
erosion control
design build

Still Growing

Eliseo Aguilar
24 years with Marina

Bringing solutions to light.

 ADVOCATING FOR THE INDUSTRY

Continued on page 14

“There’s a saying in
politics: you are either at
the table or on the menu.

The only way you are
going to make sure your
voice is hard is making

sure you are with a
group that is advocating
together.” – Chris Smith
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and Central California region include 
the ongoing issues surrounding 
COVID including HR issues and 
vaccine mandates, which impact 
members as well as state and local 
governments and agencies. Local sales 
tax initiatives are also on the horizon, 
including possible ballot initiatives 
in Sacramento, Fresno and Placer 
counties. “We’re looking at how can 
we best help infrastructure keep that 
energy going so that we don’t miss a 
beat,” Smith said. 

And why does he see it as 
important for AGC members to 
engage and advocate for their interests, 
working alongside the AGC team? 
“There’s a saying in politics: you are 
either at the table or on the menu,” 
Smith said. “The only way you are 
going to make sure your voice is hard is 
making sure you are with a group that 
is advocating together. What AGC has 
been able to do is help organize and 
focus that voice. The way we are going 
to be strongest as an industry is moving 
forward with one voice.”

Elias Garcia, Government 
Affairs Manager, Southern 
California

Working as a policy staffer for three 
years at the California State Assembly 
provided 
Elias Garcia 
with an 
under-
standing 
of how 
advocacy 
works and 
why it is 
important. 
He brings 
this under-
standing 
to his role representing AGC and 
member companies before Southern 
California policymakers, in addition 
to managing AGC’s Building Division 
among other responsibilities. 

Like every other region in 
California, COVID-related issues have 

been a dominant topic in his region over 
the past year, as have material pricing 
and supply chain issues. Long-term, 
workforce development challenges 
and finding ways to partner with local 
agencies to develop the next generation 
of construction workforce is a key part 
of his advocacy efforts on behalf of 
Southern California AGC members.

What does Garcia see as effective 
ways for members to engage with 
AGC, and why is it important that 
they do so? 

“Oftentimes, government agencies 
and elected officials tend to do things 
without consulting the industry on 
how it impacts us, so a lot of time we 
end up playing defense,” Garcia said. 
“Our members are the real experts; they 
are the boots on the ground when it 
comes to construction,” he added. “It is 
through members taking an active role 
in engagement, whether at a city council 
meeting, attending an AGC Building 
Division forum, or in meetings with 
our agency partners to discuss issues 
of mutual interest, that they can help 
AGC accomplish something on behalf 
of the whole industry.”

Rosa Trevizo, Government 
Affairs Manager, Bay Area

Representing AGC and member 
companies before Bay Area policy-
makers is a major part of Rosa Trevizo’s 
role at AGC. She also manages 
the Utility Infrastructure Division 
and responds to regional policy and 
regulatory 
concerns 
from 
members, 
providing 
updates at 
district and 
regional 
board 
meetings.

Trevizo 
brought 
prior 
experience in the political arena 
including work with a statewide 
California political organization and 
a stint with the North State Building 
Industry association when she joined 
AGC’s Government Affairs team in 
early 2020. 

“Relationships are key to advocacy,” 
she noted. “Building, having and 
owning those relationships will allow 
you to have a “foot in the door” when 
important conversations are needed 
to be held. Working with elected 
and government officials on industry 
issues is essential to the success of our 
industry.”

Treviso is working to help AGC 
grow its footprint in the Bay Area 
region and continue to build on existing 
relationships with a variety of agencies 
and elected officials, and pointed out 
that member engagement is critical. 

“Our members are essential to 
the work we do, and the work our 
members do can be affected by policies 
created by elected officials on various 
governing boards,” she said. “It’s 
important for our members to engage 
early on in the process so we can 
educate and have a voice in creating 
an outcome favorable to all parties 
involved.”  �

         ADVOCATING FOR THE INDUSTRY

Continued from page 13

“It is through members 
taking an active role in 

engagement, whether at 
a city council meeting, 

attending an AGC 
Building Division forum, 

or in meetings with 
our agency partners 
to discuss issues of 
mutual interest, that 
they can help AGC 

accomplish something 
on behalf of the whole 

industry.” – Elias Garcia
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S howing its mettle as a leading
advocate for the industry and for
its contractor members in the

labor relations arena, the AGC Labor
Relations team successfully completed
two key contract negotiations in 2021:
with the statewide Ironworkers and the
Southern California Cement Masons.

In finalizing a challenging,
14-month negotiation with the
Ironworkers, AGC was able to leverage
its sizeable resources and broader
perspective as part of a larger national
association to ultimately bring the
contract to completion. Extended
discussions were required for the
pension component of this contract,
an area that particularly benefited

from this national perspective and
knowledge base.

Also this year, AGC of California
was part of a multi-association group
that hammered out a new four-year
contract with the Southern California
Cement Masons.

On the horizon, in 2022 AGC will
be working on negotiating new agree-
ments with four Southern California
union organizations: the Laborers,
Operating Engineers, Carpenters, and
Teamsters.

For more than 100 years, the AGC
Labor Relations
team has proudly
been a leader
in the union
construction
industry, negoti-
ating strong,
multi-faceted
Master Labor
Agreements with
the basic crafts.
The team repre-
sents the largest
multi-employer
bargaining unit in
the United States,
consisting of a
bargaining unit of
union contractors
which produces
over 35 million
union man-hours
per year.

The strength and relevance of
AGC’s collective bargaining agree-
ments and labor relations activity
is driven by its Union Contractors
Council (UCC). AGC union
contractors are involved in every step of
the collective bargaining process, from
negotiation to ratification. Through
trusted relationships with union
contractors and union leadership in
California, AGC represents the needs
of the union contractor as a recognized
industry leader. �

 ADVOCATING FOR THE INDUSTRY - LABOR RELATIONS

AGC of CA Labor Relations Completes Two
Key Union Contract Negotiations

Through trusted
relationships with
union contractors

and union leadership
in California, AGC
represents the needs

of the union contractor
as a recognized
industry leader.

Ironworkers on the

job at a Swinerton

project, the

Coachella Valley

Water District

Critical Support

Services Facility (a

2020 Constructor

Awards finalist)
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By Carol Eaton

AGC of California recently
launched a major new initiative
designed to shine a bright spotlight on
the important topic of mental health,
suicide prevention and substance use
disorders in the construction industry.

Strategically rolled out during
National Suicide Prevention Month
in September, the initiative aims
to increase awareness and build
support for issues surrounding mental
health and suicide prevention in an
industry sector that has been particu-
larly impacted by them. In fact, the
construction industry ranks second
among the industries or occupations
with the highest death by suicide rates
in the nation according to the Centers
for Disease Control and Prevention
(CDC) in its Morbidity and Mortality
Weekly Report (MMWR). The CDC
also found in a 2020 study that men
working in construction have a suicide
rate four times higher than the general
population.

The coronavirus pandemic has
amplified mental health issues
throughout all business sectors and
heightened the need for a coordinated,
multi-pronged approach. AGC of
California Safety & Health Director
Brian Mello, who championed the

rollout of the new initiative that was
driven by the AGC Safety & Health
Council, pointed out that it aligns
closely with the association’s organiza-
tional mission and values.

“This initiative ties directly back
into AGC’s mission, which says that
we believe the construction industry is
vital to the success of California and
together our members actively create
opportunities to build and strengthen
our state. We are passionate about
shaping policy, improving industry
relationships and developing our
workforce,” he commented. “This is just
another aspect of what we are able to
do to strengthen this state, strengthen
the construction industry as a whole
and improve the lives of those in
construction.”

The initial focus will be to provide
guidance and resources as well as free
AGC WebEds on suicide prevention
and recovery from substance use
disorders, all in an effort to increase
awareness around this important topic.
“We’re looking at bringing in different
speakers with different perspectives, to
see how we can elevate our education
portion of this initiative through the
coming months,” Mello added.

WebEds will also be tied into
various nationally designated mental
health awareness months throughout

the year. These include October, which
is mental illness awareness month;
March, self-injury awareness month;
April, alcohol awareness month; May,
promoting mental health month; and
July, mental health awareness in the
minority workforce month.

AGC began to promote the topic
of suicide prevention in construction
well before the formal initiative launch,
hosting two AGC webinars in spring
of 2021 led by national expert Cal
Beyer, vice president of Workforce Risk
and Worker Wellbeing for CSDZ, a
Holmes Murphy Company. Beyer, who
has over 30 years of safety, insurance,
and risk management experience,
offered a “500-foot overview” on
suicide prevention and how and when
to talk to workers about it during his
webinars that focused on creating a
culture of caring.

To further strengthen its support
for mental health related issues, this
September AGC partnered with the
Construction Industry Alliance for
Suicide Prevention as a stakeholder,
supporting the 501-C3 in its efforts
to raise industry awareness. The
partnership connects AGC members
with the Alliance’s large resource
database that includes toolbox talks
on mental health that can be used on
jobsites, educational resources, and

Major New AGC of CA Initiative Spotlights
Mental Health Issues in Construction

SPOTLIGHT ON MENTAL HEALTH
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more. AGC has also created a new
Mental Health, Suicide Prevention
and Substance Use Disorder webpage
(www.agc-ca.org/mentalhealth), which
offers a centralized spot for resources
and informational links on the issue.

Additionally, AGC recently
partnered with the Laborers Health
and Safety Fund of North America to
elevate this issue. The Laborers joined
with AGC to present a webinar in late
September 2021,
part of the ongoing
series of training
opportunities that
AGC is offering
under the umbrella
of mental health.

The focus on
mental health
as a leading
construction
safety issue will
also be front and
center during
AGC of Califor-
nia’s upcoming
Construction
Safety Excel-
lence Awards
luncheon program
in Indian Wells in

November. Keynote speaker
Dr. Christy Kane will lead a
presentation entitled “What
is Mental Health and What
is it Not – Empowering
Your Mental Health.” (See
sidebar for more on this event
held in conjunction with
#CONSTRUCT2021, AGC’s
Annual Conference presented
by Procore.)

As AGC of California
continues to build on its mental
health focused initiative, the
association is developing plans
to partner with leaders of the
industry both nationally and
across the state for a much

larger event that is currently being
planned for May of 2022.

“We have the opportunity to make
an impact and a true difference not
only in the state within construction
but with individuals, their families and
their loved ones,” Mello said. “Truly
the value of this initiative is we want to
create necessary, positive, and long-
lasting change in the lives of those
working within our industry.” �

SPOTLIGHT ON MENTAL HEALTH

Mental Health Expert
To Keynote CSEA Awards

“Empowering Your Mental
Health” is the focus of the keynote
presentation by national mental
health expert Dr. Christy Kane
PsyD, PhD.,
CMHC at AGC
of California’s
Construction
Safety Excel-
lence Awards
(CSEA) lunch
event on
November
11, 2021. The
event will be
held at the Renaissance Esmeralda
Resort & Spa in Indian Wells,
during #CONSTRUCT2021, AGC’s
Annual Conference presented by
Procore.

In this evidence-based inter-
active presentation, Dr. Kane
will help lift the confusion of
mental health, brings it out into
the open and helps her audience
understand the critical difference
between mental health, mental
health issues, and mental health
empowerment.

With over 20 years of hands-on
experience working in mental
health, Dr. Kane is a sought-
after presenter and author who
focuses her work on neurology,
mental health stability, and how
electronics are affecting the
human brain. From parent nights
at local schools to TEDx talks,
and from national conferences to
local intervention with companies,
Dr. Kane also brings extensive
clinical experience in the field of
psychology to the topic of mental
health.
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 By Carol Eaton

H alf a century ago, in 1971, Fred 
Cavin and his partners Ray 
Rose, Joe Hilton and Barney 

Murdock established Foundation 
Constructors, Inc. with the mission 
to provide safe, cost-effective and 
innovative foundations for the 
construction industry. Their vision and 
hard work enabled the company to grow 
from its early days that began with a 
single 30-ton truck crane into a modern, 
dynamic and industry leading pile 
driving company that performs work on 
projects throughout California.

Since its founding, Foundation 
Constructors has built a strong 
portfolio of projects that have 
helped lay the foundation—quite 
literally—for critical development and 
infrastructure growth in the Golden 
State. Engineering News-Record ranked 
the company #344 in its 2020 Top 600 
Specialty Contractors list, up from its 
ranking of #409 the year prior.

Strength Through Growth
Foundation Constructors maintains 

its corporate offices in Oakley, CA. It 
acquired H.F. Lauritzen Construction 
in 1976 and in 1978 established a 
wholly owned subsidiary, Foundation 
Pile Inc., to better service the Southern 
California market with offices in 
Fontana and San Diego. In 2006 it 
entered the drilled foundation market 
by purchasing the assets of American 
Pile Driving. This brought with it a 
variety of patented and proprietary 
drilled foundation projects along with 
a new level of engineering expertise. 

Foundation Constructors and 
Foundation Pile collectively own and 
maintain a fleet of about 40 pieces of 
heavy equipment, including multiple 

cranes and drill rigs. The company 
specializes in multiple types of deep 
foundation piling for the commercial, 
infrastructure, industrial, and energy 
industries, as well as a long list of other 
agencies and institutions. 

Among its larger projects are recent 
work at San Francisco International 
Airport as well as the iconic Mission 
Rock development in San Francisco, 
where it is currently completing the 

third of four buildings. It helped build 
the iconic Century Freeway project 
near Los Angeles and the Victoria 
Canal Intake and Pump Station, which 
helped modernize the water delivery 
system for the Contra Costa Water 
District. In the San Diego region, it 
is currently focusing on the planned 
expansion of San Diego Interna-
tional Airport among other current or 
planned jobs. 

Change in Top Leadership
With a core workforce that 

currently totals around 100 employees, 
expandable to meet project needs, 
Foundation Constructors maintains 
an Employee Stock Ownership Plan 
(ESOP) that has contributed to the 
retention of key employees over the 
years. 

Recently, the company announced 
changes to its leadership that will 
position it for continued growth well 
into its next half century in business. 
Dermot Fallon was elevated to 
President and CEO in August 2021 
after 21 years in a variety of roles at the 
company. He replaces Derek Haleky, 
who is retiring in January 2022 after 
seven years at the helm. Joining Fallon 
in the top leadership ranks are John 
Honaker, Vice President of Operations, 
Osama Martell, Vice President of 
Estimating and Project Management, 
and Brook Serafino, Controller. 

“It is an incredible honor for me to 
lead and serve this great company. I am 
committed to continuing the values of 
Fred Cavin and the original founders 
of the company of safety, respect, 
integrity and teamwork,” Fallon 
commented.  

California Constructor asked Fallon 
for his insights as company President 
and CEO on what sets Foundation 

Foundation Constructors Turns 50 
With Eye on the Future

          CONTRACTOR SPOTLIGHT

Dermot Fallon
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Constructors apart, the company’s 
outlook for the next 50 years, and how 
its employees contribute to the culture 
of success. 

California Constructor: What do 
you view as the biggest factor or key 
drivers behind the company’s success 
and growth over the past 50 years?

Dermot Fallon: Founda-
tion’s employees have always held 
a “pioneering spirit.” Challenges 
are embraced – if there is a way, 
Foundation will find it and we will not 
give up until the project is completed 
and commitments made are completed. 
Our customer relationships are 
paramount. We value our personal and 
professional relationships and treat 
every client with respect, honesty, and 
integrity.

California Constructor: What is 
your competitive advantage – what 
makes Foundation Constructors stand 
out from the competition? 

Dermot Fallon: We are not 
the biggest company, nor the most 
expansive in product and services; we 
do believe however that we have the 

best history of creating meaningful 
value for our clients and the experience 
that they receive from Foundation on 
their completed project is second to 
none. We are, and will continue to be, 
their contractor of choice. 

California Constructor: How would 
you describe your company culture, 
and how does this contribute to your 
growth/success? 

Dermot Fallon: All of our 
employees have a high regard of 
respect for each other, and their 
individual abilities, and they work 
very collaboratively together. This 
characteristic carries over into our 
working relationship with our clients 
and suppliers as well. We believe that 
many of our clients go out of their way 
to ensure that we are on their project. 
They have the history, knowledge, and 
confidence that their project will be 
completed as expected and the entire 
“experience” of working with our team 
will have contributed to the joy and 
satisfaction of a job well done.

California Constructor: What 
is your outlook for the future, and 
how are you positioning Foundation 

Constructors to continue to grow and 
succeed in the California construction 
market in the next five, 10 and even 50 
years? 

Dermot Fallon: As a California-
based contractor, performing nearly 
100% or our historical work within 
the state, yes, we are bullish on the 
prospects of the California market but 
we are further diversifying products 
and services in an effort to reduce 
risk and concentration in specific 
market areas. Example of this include: 
engaging in design-build work, devel-
oping internal engineering and design 
capabilities, the addition of helical and 
micro piles, marine based work, related 
concrete and form work, and most 
recently by opening a new office in San 
Diego to be more closely aligned in 
that growing market. �
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AGC of CA 
Upcoming Events

November 9-12
AGC of California Construct Annual 
Conference 2021 presented by 
Procore in Indian Wells

November 11
Construction Safety Excellence 
Awards in Indian Wells

December 2
Bay Area Region Holiday Bocce 
Tournament and Toy Drive at Campo 
Di Bocce in Fremont.

December 3
Riverside-San Bernardino District 
Holiday Dinner

December 10
Delta-Sierra District Holiday Schol-
arship Luncheon

December 10
SoCal Holiday Luncheon
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